Eligibility:

ManonmaniamSundaranarUniversity T

irunelveli — 12

B.Sc.VisualCommunication(CBCYS)
(Effective fromthe academicyear(2020-2021)

10+2passinanygroupfromtheBoardofHigherSecondaryExamination,GovernmentofTamilNadu. Thosecandid

ateswhohavestudiedthroughanyotherStateBoardofExaminationotherthanBoardofHigherSecondarySchoolofExami

nation,GovernmentofTamilNaduneedtogetanEligibilityCertificateifthey

wishtojoininthisUniversityoritsaffiliatedinstitutions. TheEligibilityCertificateneedstobesubmittedtotheinstitutionsa
tthetimeofjoiningthecourse.

SchemeofExaminations

Sem. Pt.1/ | Sub | SubjectStatus SubjectTitle Contact L T P C
/1117 | No. Hrs./W | Hrs./ | Hrs./ | Hrs./ | Cre-
v eek Week | Week | Week | dits

/

V
i I 17 Language Tamil/OtherLanguage 6 6 0 0 4
I 18 Language English 6 6 0 0 4
i 19 Core-5 Photography 4 4 0 0 4
i 20 MajorPractical Photography 4 0 0 3 2

—II
Advertising & Public
i 21 Allied- 111 Relations 3 3 0 0 3
Advertisement &
Il 22 AlliedPractical PRWriting 4 0 0 2 2
—II
i 23 SkilledBased Audiography 4 4 0 0 4
Core-l
v 24 Non— JournalismSkills 2 2 0 0 2
MajorElecti

v 25 Common Yoga 2 2 0 0 2
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v I 26 Language Tamil/OtherLanguage 0 0
I 27 Language English 0 0
1 28 Core-6 TelevisionProduction 0 0
i 29 MajorPractical | TelevisionProduction 0 4

-1V
1 30 AlliedlV Video Editing 0 0
Il 31 AlliedPractical Documentary 0 3
.\ Writing
v 32 Non— Photo Journalism 0 0
MajorElecti
v 33 Common ComputersforDigital 0 0
Era
\/ 34 Extension NCC,NSS,YRC,YWC 0 0
Activity
\/ Il 35 Core—7 FilmStudies 0 0
1 36 Core-8 Constitution&Media 0 0
Laws
1 37 Elective—I WebJournalism 0 0
1 38 Elective—I1 MediaCulture& 0 0
Society
1 39 Practical-V 2D Animation 0 4
1 40 Practical-VI Multimedia 0 4
Il 41 Practical-V1I FilmAppreciation 0 4
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Il 42 SkilledBased— | PersonalityDevelopmen 4 4 0 4
(Common) t/EffectiveCommunicat
ion/Y outhLeadership
VI I 43 Core-9 BasicsofMedia 4 4 0 4
Research
i 44 Core-10 Communication 4 4 0 4
Theories
Il 45 Core-11 MediaManagement 4 4 0 4
i 46 Practical-VI11 3d Animation 4 0 0 2
i 47 Practical-1X TelevisionCommercial 4 0 0 2
Production
i 48 Practical-X Documentary 4 0 0 2
Production
49 Project Project(Group) 7 0 0 7
Total 180 152
*10hoursofpracticals.
L:Lectures; T:Tutorials; P:Practical;
Note:
1. Theory Internal 25marks External 75marks
2. Practical ” 50marks ” 50marks

3.SeparatepassingminimumisprescribedforinternalandExternal

ThepassingminimumforClAshallbe40%outof25marks(i.e.10marks)thepassingminimumforUni

versityExaminationsshallbe40%outof75marks(i.e.30marks
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B.Sc.VisualCommunication
Listofrequiredbasiclaboratoryequipment’s
Drawing

1. Drawingtableforeachstudent
DesktopPublishing

1. ComputerwithDTPsoftwarelistbelow
a) Adobe In design
b) CoralDraw
c) AdobePhotoshop

ArtAppreciation
1. Screeningfacility(Projector)
Photography

1. DSLRcamerawithAccessories
2. PhotoStudiofacility

TelevisionProduction

1. HDVideocamerawithAccessories
2. ProductionStudio

AudioProduction

1. ComputerwithProfessionalSoundCard
2. AudioVideoeditingsoftware

Graphics&Animation
1. 2D,3DAnimationsoftware

FilmStudies

1. CollectionofClassicalmovies(Indian&Foreign)

Adequatebooksforlearningthesoftware

For Digital Books Download Visit -www.pdfdrive.com
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SEMESTERIIIPA
RTII
PHOTOGRAPY-CORE

LITIP|C
4 4

Objective:

Theobjectiveofthiscourseistoprovidestudentswithanunderstandingofthetechnicalproces
sesofphotography, learnhowtousedigitalprocessestomakepictures. Learntoseewithacamera.

UNIT I

Camera - Camera Vs Eye - Components of Camera - Types of Camera - Lens - Meaning -
Types of lens - Prime lens - Normal lens - Wide angle lens - Telephoto Lens - Types of
Special lens - Fish eye lens - perspective control lens - Micro lens - Macro lens..

14L
UNITII

Photography - Definition - image - Pixels - Resolution - Composition - Rule of Third —
Elements & Principles of Photography-Camera Controls - White balance - Shutter -Aperture
- Light meter - Depth of field - Depth of focus - Focal length - 1ISO - Color in photography -
RGB Color - CMYK Color.

12L
UNITIII

Lighting - Types of lighting - Three-point Lighting — Exposure - Under exposure - Over
exposure - Sources to control the exposure - Filters - Usage of filters in camera -Types of
filters - Polarizing filters - UV filters - ND Filters 121

UNITIV

Photography in various fields - Product photography - Lighting for product photography
Landscape photography - Wild life photography - Photo journalism - Candid photography -
Night light photography - Street photography.12L

UNIT V

Digital photography — Imaging Techniques - Photo Manipulation — Usage of Adobe
Photoshop for editing 10L
References:

1. James Curran, The Photography Handbook, Routledge, USA, 2013
2. Ben Long, Complete Digital Photography, Course Technology PTR, USA, 2010
3. Scott Kelby, 2013, The Digital Photography, Second Edition, Peach pit Press, USA
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PARTIII

PHOTOGRAPY- Practical

At the beginningof the practical’s, thestudents areto be taught and trainedto
handlethephotographycamerawiththebasicelementsofphotographylike Aperture, Shutter Speed,
ISO, shots,angles,view,exposures,effects, Compositionetc.

Besides,exercisesonthelistedtopicsbelowhavetobepracticedandsubmittedasapartoftheirworkrecor
d.

1. StylesofPhotography
a. Landscape
b. Portrait
c. Documentary

2. Perspective
a. Linear
b. Forced

3. PhotoLanguage
a. Working
b. Action
c. Silhouette

4. AdvertisingPhotography
a. Productads
b. Food
c. Jewellery
d. Styles/Garments

5. SocialPhotographs
a. Streetphotography
b. PSA

6. SportsPhotography

7. IndoorPhotography

2

Photostory

The student must submit a Photography Record Note of the above topics with Technical
Descriptions (Photo Description, Aperture, 1SO, Shutter Speed & Composition Principles
adopted) on left page and 12 x 8 output at Right Page
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PARTIII

ADVERTISING & PUBLIC RELATIONS —Allied3
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Objective:

To understandthebasicsofAdvertisingtoapplythe
techniquesinAdvertisingIndustry,tosolvepracticalproblemsinthereal-lifesituations.

UNIT I

Definition,Origin&Growth—Nature&ScopeofAdvertising, Types of advertising,
Rolesofadvertising,Social, Communication,Marketing&Economic-functionsofadvertising.
10L

UNITII

Product - Types of product - Product life cycle - Target audience - Types of audience -
Branding - Brand image - Brand positioning - Market segmentation - Appeals - Sales
promotion. 10L

UNITIII

Latesttrendsinadvertising(India&abroad)—
Adagency&itstypes, Structureofsmall,medium&bigagencies,functions,services-
legalaspects&ethicalissues. 09L

UNITIV

Public Relations-History - Role and meaning - Qualities of Public Relations Officer-
Procedure to conduct Public Relations Campaign - Importance of Public Relations -
Codes of ethics of Public Relations - Role of photography in Public Relations — PR
Management

08L
UNITV

Principles of Public Relations - Methods of Public Relations (Tools) - Press Release -
Press Conferences - Public Relations in Government sector - Public Relations in Private
sector - Public Opinion - Propaganda - Publicity 08L

References:

1. Chaunawalla, 2000, Advertising Theory and Practice, Himalaya Publishing

House, India
2. Ruchi Gupta, 2012, Advertising Principles and Practice, Chand & Company Ltd,
India

w

Shelly Rodgers & Esther Tharson, 2017, Digital Advertising, Routledge, UK
4. Kruti Shah, 2014, Advertising and Integrated Marketing Communications, Mc

Graw hill, India
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PARTIII

Advertisement& PR Writing—AlliedPractical3

Objective:
StudenthastoenhancetheknowledgeonthebasicsofAdWriting;criticallyassesstheuseofrhet
oricinanarrayofadvertising. ComposeadcopyinavarietyofmediaCriticalevaluationofvisuals,graph
icsandthewrittenworddesigning
abestpracticesadkit.Evaluationwillbebasedonrecordonclassworks/completedassignments,copyw
ritingadvertisementsoftheirownchoice;logo,headlines,positioningslogan,bodytextetc.

Exercise 1 : Print Advertisement Writing

Students must be familiar and exposed to Copywriting Elements of Print Advertisement —
Display Copy (Headline (Types), Caption, Subheads (Overline & Underline), Tagline &
Slogan) — Body Copy (Lead Paragraphs & Closing Paragraphs)- Contact Information — Logo
Types — Signature — Extras. Features, Benefits, Urgency & Offer. Anatomy of Print Ad — Text,
[llustration & Image. Before the Practical class students must be made aware of Different Print
Ads from original Examples.

Exercise 2 : Radio Advertisement Writing

Students must be familiar and exposed to Copywriting Elements of Radio Advertisement —
Straight Announcer Ad, Product or Service with Dialogue, Attention with a Vignette,
Testimonial Ads. Radio Scripts, Features, Benefits, Urgency & Offer. Before the Practical class
students must be made aware of Different Radio Ads from original Examples.

Exercise 3 : Television Advertisement Writing

Students must be familiar and exposed to Copywriting Elements of Television Advertisement —
Television Advertisement Various Formats, Anatomy — Video, Audio, Graphics & Animation.
Features, Benefits, Urgency & Offer - TV Ad Script Format - Before the Practical class students
must be made aware of Different Radio Ads from original Examples.

Exercise 4 : Public Relations Writing

Students must be familiar and exposed to writing for a variety of media outlets, such as
television, social media, and radio. Organizing campaign is part of this practical and submitting
the report on the same will be evaluated at the end of the semester along with the record on
class works/completed assignments, campaign strategy of their choice

Practical:

The Practical Record should contain Copywrites of Print, Radio & TV (Three) and one
Campaign Report for PR

The Television Advertisement Writing can be developed into a script and can be used for
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the Sixth Semester Practical Paper — Television Commercial Production
PARTIV
AUDIOGRAPHY -Skillbasedsubject
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Objective:

ThispaperenablesstudentstothefundamentalsofSound
Designformedia,throughlecturesandpracticalworkshops.Studentswillbeintroducedtokeyprinciple
sofAudio Techniques,andtothespecificrequirementsofSoundforTV, News, Advertisement,
Documentary & Film.

UNIT I

Sound Introduction - Sine Wave — Frequency — Amplitude — Timbre. Hearing Vs Listening.
Sound in Cinema (Dialogue — Music — Sound Effects — Silence) Importance of Sound (Sound
Creates Place, Sound Creates Mood, Sound Moves Stories, Sound Enhances Picture)

14L
UNITII

Sound Classification — Diegetic & Non-Diegetic, On Screen & Off Screen, Music, Establishing
Sound& SFX - Major Function of Sound — Information (Dialogue, Direct Address) — Outer
Orientation (Space & Time) Inner Orientation (Mood, Internal Condition, Energy &
Structure)Metaphoric Sound - Segue — Foley — Ambience & Room Tone

121
UNITIII

Dialogue — Text & Subtext — On Screen Dialogue — Off Screen Dialogue — Voice Over
(Scripting Voice Over [Narration & Casting] & Voice Over [Voice Over] - Walla — Dialogue
Sources (Production Sound & ADR) - Narration (Direct, Indirect, Contrapuntal)

121

UNITIV

Sound Effects & Music— Hard Effect & Soft Effect- Function of Sound Effects (Contextual &
Narrative) — Building BG — Building Effects -Matching Perspective — Cause & Effect. Spotting
Sound Effects & Music (Sound Maps & Sound Notes) — Music Types — Production Source
(Live) — Source — Underscore - Sound Aesthetics (Figure/Ground — Sound Perspective — Sound
Continuity) 12 L

UNIT V

Adobe Audition Workstation —Files Panel — Media Browser, Effect Rack — Levels Panel —
Selection/View Panel-Playback Control & Various Tools-Editor Area (Wave Form & Spectral
Display)- Navigator Area 10L

References:
1. Kahra Scott-James, 2018, Sound Design for Moving Image, Bloomsbury Academic,
New York, USA
2. Jay Rose, Producing Great Sound for Film and Video: Expert Tips from Preproduction
to Final Mix 4th Edition, 2014, Routledge, United Kingdom.
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PARTIV

JOURNALISMSKILLS —Non-Majorelective
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Objective:

JournalismSkillsforEngagedCitizensfromTheUniversityofMelbourne. Thisisacourseinb
asicjournalismskills,designedforthemanypeoplewhoarenowtakingadvantageofnewmediato
publishnews,viewsandinformation.

UNIT I

MediaandDemocracy:theFourthEstate,FreedomofExpression,Article19oftheConstitutionofindi
a-MediaConsumptionandNewsProduction; Audience,Readerships,Markets-
FormsofJournalism:news, features,opinions,yellow,tabloid,pennypress,-

ChangingPractices:new/alternativemedia,speed,circulation. 08L

UNITIHI

SocialResponsibilityandEthics-Positioning,Accuracy,Objectivity, Verification,Balanceand
Fairness-DefiningSpot/Action, Statement/Opinion, Identification/Attribution- News
vsOpinion,Hoaxes 08L

UNITII

News:meaning,definition,nature-Space, Time,Brevity,Deadlines-
FiveWsandH, Invertedpyramid-Sourcesofnews,useofarchives,useofinternetetc. ~ 08L

UNITIV
CoveringaBeatMoreBeats,AlternativeLeads. WritingforRadioandTelevision, WritingfortheN
ewMedia 08L

UNIT V
Constructingthestory:selectingfornews,quotingincontext,positioningdenials,transitions,creditli
ne,byline,anddateline 06L

References:

1. Adams,Sally,Gilbert,Harriett, Hicks, Wynford. WritingforJournalists,Routledge,London

,2008.

Bull,Andy.Essential GuidetoCareersinJournalism,Sage, London,2007.

3. BruceD.ltuleandDouglasA.Anderson,Newswritingandreportingfortoday’s
media,McGrawHillPublication.

4. Flemming,,CaroleandHemmingway,Emma, AnIntroductiontojournalism,Sage,London,
2005.

N
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SEMESTERIV
PARTIII

TelevisionProduction—Core

LITIP|C
4 4

Objective:

Thispaperisanintroductiontothebasicprinciples,procedures,andtechniquesoftelevisionpr
oduction.TheTelevisionElectivecourseincludesvideocontrol,specialeffects,operationofcam
erasandeditingmachines,composition, lighting,staging,anddirecting,on-
cameraannouncingandinterviewing.

UNIT I

Television Standards - NTSC - PAL - SECAM - Television technology - Standard - HD - -
Analog and Digital forms of television - Genres in Television - -
Televisionproductionprocess-singlecameraprocess-Multicameraprocess

14L
UNIT 1l

Television scripting - Story board -Key Professional Involved in Production-
EquipmentlayoutinTVstudio-chromakey-Microphonesitstypeandplacement-Visionmixers-
RoleofsoundinTV.

121
UNIT 111

Camera Introduction — Camera Parts (Electronic Control — Resolution & Frame Rate,

White Balance, Gain & ISO, Picture Profile Mode, Program Mode, Picture style — Lens

Control — Iris, Shutter Speed, Focus) Mounting devices - ENG and EFP Production -

Single Camera Production - Multi-camera Production - Camera for various productions
121

UNIT IV

Lighting:typesoflighting-Directionallight,diffusedlight-Controllinglights-Lightingtechniques-
Threepointinglighting-Fourpointinglighting— Lens — Focal Length & Lens Angle, Depth of
Field(Deep focus - Shallow Focus-Shift Focus) — Focal Point

121
UNIT V
RoleandresponsibilitiesofTVProducer-
Set,scenery,costume,makeupandpropertyaselementofaesthetics.  Newsreadingandanchoring-
Voicemodulation-Editing — Transitions — Types of Cuts- Cut In & Cut Away - Television
graphics - Titling - Special effects

10L
References:
1. MillersonG.H.,EffectiveTVVProduction,Focal press,1993
2. HollandP., Thetelevisionhandbook,Routledge, 1998
3. Zettl,Herbert, Televisionproductionhandbook,wardsworth, Thompsonlearning,2001
4. MultitaskingforTVProductionbyPeterWard
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PARTIII

TelevisionProduction—Practical

Students must be familiar and exposed to Live Studio, Taped Studio & Indoor/Outdoor
Production. Three types of Television Production — Scripted Entertainment — Unscripted
Entertainment — Information Programs — Two Column Script Format

Thestudentsarerequiredtoproduceany two TV Programs of Duration 10
Minsandsubmitasworkrecord.

Talk Show/Chat Show
News Program

Travelogue

Cookery Show

Automobile Show

Make up & Life Style Show
Home Decor

NookrowhE

Methodology:

Studentswillbegivenpracticalexposureonhandlingthecamera,andwillbedetailedonalltheaspects
ofproduction.Regularassignmentsonproductionwillbegiven.

The student must submit a Record Note (Two-Column Script), and TwoTelevision
Production Film in DVD
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PARTIII

Video Editing-Allied

Objectives:

ThispaperenablesstudentstothefundamentalsofVideo
Editing,throughlecturesandpracticalworkshops.StudentswillbeintroducedtokeyprinciplesofEditi
ng Techniques,andtothespecificrequirementsofEditingforTV, News, Advertisement,
Documentary & Film

UNIT I

What is Video Editing — Tools Vs Skills — Understanding the Footage — Using the Right Shots —
Time & Space in Editing — Editing Process (Acquire, Organize, Review & Select, Assemble
Rough Cut, Fine Cut, Picture Lock, Master & Deliver). 10L

UNITII

Footage Analysis — Focus — Audio Quality — Exposure and Color Temperature -Framing
&Composition — Screen Direction — 180-degree Rule — 30-degree Rule — Matching Angles —
Matching Eyeline — Continuity of Action — Continuity of Dialogue — Performance

10L
UNITIII
The Kuleshov Experiment — Montage Editing (Metric — Rhythmic — Tonal — Over
Tonal — Intellectual). Relational/Constructive Editing (Contrast — Parallelism —
Symbolism — Simultaneity — Leitmotif). Editing Style (Expository — Elliptical —
Metaphorical)

09L

UNITIV

Editing Factors — Information — Motivation — Shot Composition — Camera Angle — Continuity —
Sound. Five Categories of Edit — Action Edit - Screen Position Edit — Form Edit — Concept Edit
— Combined Edit0O9L

UNIT V

Adobe Premiere Workspace (Project Panel — Source Monitor — Program Monitor — Timeline
Panel — Tools Panel — Audio Meter Panel — Effects Panel — Marker Panel). Tools Panel
(Selection Tool, Track Selection, Ripple Edit, Rolling Edit, Rate Stretch, Razor Tool, Slip Tool,
Slide Tool, Pen Tool, Hand Tool & Zoom Tool)

08L
References:

1. Ken Dancyger[2010], The Technique of Film and Video Editing: History, Theory, and
Practice, Focal Press, U.S.

2. Roy Thompson, Christopher J. Bowen [2013], Grammar of the Edit, Focal Press.

3. Gael Chandler [2012], Cut By Cut: Editing Your Film or Video, Michael Weise
Productions, U.S
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PARTIII

Documentary Writing—AlliedPractical-4
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Objective:

Tofamiliarizethestudentswithvarioustypesof Descriptive
writinganddeveloptheirinherentwritingskillstotrainstudentstogenerate,developandexpressideas.
The Primary purpose of Documentary writing practical is to develop students writing skills to
describe a Person, Place, Thing or Event through the use of Sensory Details (Seeing, Hearing,
Smelling, Touching& Tasting)

Students must be exposed and made familiar with different types of descriptive writing details
like Sensory Detail, Characterization, Observational Writing, Showing Versus Telling
(Adjective Writing), Metaphor Vs Simile & Specific vs Concrete writing. Elements of
Descriptive Writing (Sensory Details, Figurative language, Dominant Impression, Precise
Language and Careful Organization)

Students must be made to expose original Descriptive Essays based on different subjects to
identify its Elements & Structure
The Practical Record should contain Write ups of any Five Descriptive Essays on the

following topic (People/Place/Event/Thing)

Any one Documentary Writing can be developed into a Narration script and can be used
for the Sixth Semester Practical Paper — Documentary Production.
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PARTIV

PHOTO JOURNALISM-Non-Majorelective
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Objectives:
To understand critically the basic concepts of photography and photojournalism

UNIT I

Introduction to Photojournalism - Elements of Visual news story telling, History of
photojournalism. Role of photojournalists in a newsroom, communicating with the desk,
briefing and debriefing 10L

UNITII

Developing eye for news photos. Types of News Photographs. Planning for News
Photographs- Creating a Good News Photograph (Composition Techniques) — Picture
Stories (Illustrated Text, Photo-text Combination-Pure Picture story- Picture story
within Text-Single picture story-Abstract Picture-Informal Portrait) 10L

UNITIII

Digital Photography — Digital Cameras -Image Sensors — Resolution — Aspect Ratios —
Color — Sensitivity-Image quality-Frame Rate — Image Compression & File Format —
Creative Controls (Automatic controls — Autoexposure-Tone curve control — Focus-
White Balance — Preview screens-Viewfinders) - Lenses

09L
UNITIV

Editing Digital Photography — Process of Photo editing ( Photo Editing tools -Phot Genetics —
Picture Window — Working formats — output formats -Sharpening images — cropping images —
Rotating Images — changing brightness — adjusting color balance using filters — composite
imaging — use of Histograms 09L

UNIT V

Ethics of Image Editing - Principles and Ethics of photojournalism, Media laws and Intellectual
Property Rights- Syntax of images

08L
References:

1. Digital Photojournalism, Balakrishna Aiyer, Authorspress, 2006

2. Real World Digital Photography, Eisman, Dugan, and Grey, Pearson/Prentice Hall , 2010
3. Photojournalism: An Introduction, Fred Parrish, Wadsworth Thomson , 2002
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SEMESTERVPAR
TIHI
FilmStudies—Core

LITIP|C
410[(0]4
Objectives:
Tounderstandthenatureandprocessoffilmproduction,tolearnhowtoreadandanalyzefi
Imasyou

wouldanovel,apoemorashortStory,tofamiliarizeourselveswithcertaintheoreticalideasprese
ntedbymajorfilmtheorists.

UNIT I

Filmasamedium:Characteristic-Filmperception:levelsofunderstanding-Filmtheoryandsemiotics
(Sign, Codes &  Convention)-formalismandneoformalism-filmandpsycho-analysis-
filmandculturalidentity:hermeneutics,receptionaestheticsandfilminterpretation.

14L
UNITIHI

Introduction to Tamil cinema - First talkie movie in Tamil - Samikannu Vincent - Nataraja
Mudhaliyar - Directors of 80’s Tamil cinema - K. Balachander - Mahendran - Bharathiraja -
Manirathnam - Balumahendra 12L

UNITIII

ISM in cinema - Realism - Surrealism - German Expressionism - soviet montage - Italian neo
realism - French new wave - Modernism - Postmodernism -Mise en Scene & Montage -
Filmaudience-Reviewandappreciationoffilm-Film genre. 121

UNITIV

Filmfestival-Filmawards-Filminstitute’scensorshipcertification-CinematheatresandProjections
-Narrative structure - Linear narrative structure - Non linear narrative structure - Time and
space in cinema 121

UNIT V

FilmbusinessandIndustry-Economic-financeandbusinessoffilm-filmdistribution-
importandexportoffilms-
regionalcinemawithspecialreferenceto Tamilcinema.Budgetingandschedules. 10L

References:
1. IndianFilm,EricBaranenn&KrishnaswamyOVP,19802ndEdition

2. Howfilmsaremade, KhwajaAhemadAbbas,NationalBookTrust, 1977
3. Filmasanartandappreciation,MaricSetton,NCERT,NewDelhi

4. CinematographyCensorshiprules,Govt.ofIndiaPress,Nasik,1969

5. CulturalHeritageofindia,A.L.Basham.
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PARTIII

ConstitutionandMedialLaws—Core

Objectives:
Toteachstudentstheethicsandprinciplesof
IndianConstitutionandMediaLawsinvolvedinmediaandalsoencouragethemtofollowethicsinth
efieldofcommunication.

UNIT I

IndianConstitution—Salientfeatures—Fundamentalrights—Article19(1)(a)-Freedomofthepress.
14L

UNITII

OfficialsecretsAct,1923-BooksandRegistrationofnewspapersAct,1956—
WorkingJournalistsAct,1955.PressandPublication(Parliamentaryproceedings) Act,1976.

121
UNITIII
PressCouncilofindiaAct,1978-IndianCinematography Act,1950-Lawofdefamation—
ContemptofCourt. 121
UNITIV

FreedomofthePress—RameshTapanvsStateofMadras—BrijBushanvsStateofDelhi—
VirendravsStateofPunjab—RanjiLalModivsStateofUttarPradesh—SakalNewspapersvsUnionof
India—BennettColemanand Co.vs Unionof India—Indian Express vsUnionofindia(1985). 12L

UNIT V

CensorshipLawandinternet—-LawandCyberspace—emergingtrends—
LawsrelatingtoCableandSatelliteTV. 10L

References:

1. Indianconstitution:B.N.Pandey

2. Introductiontolndianconstitution:D.D.Basu

3. Presslaws:D.D.Basu

4. ThetruthaboutIndianpress:S.Sahani

5. HistoricalPerspectiveofPressFreedominindia:Dr.RamaKrishnaChalla.
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PARTIII

WEBJOURNALISM-MajorElective

NI
o|d
o0
~0

Objective:

ThiscourseprovidesinsightintothenuancesofOnlineasamediumofcommunicationandenablesstud
entstogeta firm graspofhowtocreateonlinenewssitesand writefortheonlinemedium.

UNIT I

NewMedia:UseofNewCommunicationMedium(Internet,Mobile), Advantages,LimitationandRi
skfactor,involveinit.Useofvariousapplicationsmediapersonal.

141
UNITIHI
Wireservicereporting,BlogsandOther"ParticipatoryJournalists”,Digitalnewsmedia,
trendsandtechnologiesindigitalnewsmedia. 121
UNITIHI

HowtoReportNewsfortheWeb:skillsajournalistneedsinthedigitalage,
multimediatoolsavailabletoreportthestoryimmediately, Contextualhyperlinking.  12L

UNITIV

ContentPlanning:Planning,ManagementandRetiringofContent.Writingforweb:BasicPrinciples,
PowersofwebJournalism:Information,newsandentertainmentonweb.Web Design Elements —
Header — Navigation — Content — Footer (Home Page, About Us, Product or Service, Gallery,
Contact Us, Call to Action, Search). Dynamic Content 12L

UNIT V

EthicsinWebjournalism-
anonymity,speed,rumourandcorrections,impartiality,conflictsofinterest,andpartisanjournalism,

ReportersandSocialMedia,citizenjournalistsandusingcitizencontent,Ethicsofimages. 10L
References:

1. Multimedia:anintroduction,CasanovaJohnVillamil

2. Multimedia:illustrated,SinghVishnuPriyaSinghMeenakshi,Asianpublishers,Delhi

3. Ess,Charles.DigitalMediaEthics.Cambridge:PolityPress,2009.

4. Ward, StephenJ. A. —Ethicsfor the New Mainstream.lIn The New Journalist: Roles,

Skills,andCriticalThinking,eds.PaulBenedetti, TimCurrieand
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PARTIII
MediaCulture&Society-MajorElective
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Objectives:
Studentsexploretheimpactofmediaoncultureandsocialstructurethroughmediasystems
areintegrated andshaped bylargersystemsofpowerandcultural

understandingand,howinturn,thosesystemsofpowerandstratificationaredependentofcommunica
tions.

UNIT I

Whystudymedia?Understandingmassmedia.Characteristicsofmassmedia.Effectsofmassmediao
nindividual,societyandculture-
basicissues.Powerofmassmedia.MediainIndiansociety.Definition, natureandscope.Functionofm
assmedia. 141

UNITII

MediaAudienceanalysis(mass,segmentation, productetc,socialuses).Audiencemaking.ActiveVs
Passiveaudience:Sometheoriesofaudience-UsesandGratificationUsesandEffectsetc. 12

UNITIII

Mediaastext. Approachestomediaanalysis-
Marxist,Semiotics,Sociology,andPsychoanalysis.Mediaandrealism(class,gender,race,age,mino
rities,childrenetc.)

121

UNITIV

Mediaasconsciousnessindustry.Socialconstructionofrealitybymedia.Rhetoricoftheimage,narrat
iveetc.Mediamyths(representation,stereotypesetc.)--
CulturalStudiesapproachtomedia,audienceastextualdeterminant,audienceasreaders,audiencepo

sitioning,establishingcriticalautonomy 121
UNIT V
Mediaand Popularculture-commodities,culture andsub-

culture,populartexts,populardiscrimination,politicspopularculture,popularcultureVspeople'scul
ture,celebrityindustry-personalityasbrandname,hero-
worshipetc.Acquisitionandtransformationofpopularculture. 10L

References:

1. Silverstone,Rogers(1999)WhyStudyMedia?.SagePublications

2. Potter,JamesW/(1998)MediaL iteracy.SagePublications

3. Grossberg,Lawrenceetal(1998)Media-
Making:MassMediainapopularculture.SagePublications

4. Evans, Lewisandhall,Staurt (2000):Visualculture: Thereader.SagePublications

Berger,AsaAuthur(1998).MediaAnalysisTechnique.SagePublication

o
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PARTIII
Multimedia—CorePractical
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Objective:
Thiscoursecontainsdifferentmodules. After
completingthemodules,astudenthastocompleteprojectwork.

Practical 1:(AVID/FCP)

Introductiontobasicsofvideo editingtools: — Panels/Windows, Menu/Sub Menu Bars& Tool
Bars. Creating Project Folders, Setting Project Format — Workspace (Bin Container, The Bin,
The Composer Window, The Timeline Window)- Importing Camera Footage-Working with
Audio-Exporting - Synchronizingthesoundwithvideo

Exercises: (Any Two)

e CommercialAdvertisement(withSFX):30sec
GreenMatteEditing
Titling:30sec
UseoftransitionsandSFX:30sec

Practical 2:(PRO TOOLYS)

Introductiontobasicsofaudio editingtools:— Panels/Windows, Menu/Sub Menu Bars& Tool
Bars. Creating Project Folders, Setting Project Format — Workspace (Edit Window, Mix
Window)- Importing Files- Edit -Record- Mixing — Mastering -Exporting

Exercises:(Any Two)
1. MusicProduction(Jingle/Promo/Song(Album)
2. PSA
3. RadioFeatures:
4. AdforRadio(commercial)

Practical 3:(AFTER EFECTS)

IntroductiontobasicsofVFXtools:— Panels/Windows Menu/Sub Menu Bars& Tool Bars.
Creating Project Folders, Setting Project Format — Workspace (Composition Panel, Project
Panel, Timeline Panel, Effects Control Panel, Flow Chart Panel, Footage Panel & Layer
Panels)- Importing -Exporting

Exercises:(Any Two)
1. Title Graphics
2. Title Animation
3. Info Graphics Presentation
4. Compositing

(Thestudentshavetosubmit Two exercises from each Practical’s
asRecordWorkinthedigitalform & Paper Page -Title-Concept-Synopsis-Two-Column
Script with Photoboard
forPracticalexam,whichwillbeevaluatedbytheExternalExaminer)

Page 200f40



The students must submit a record Note (combined) and six-digital outputs in DVD

PARTIII

FilmAppreciation—CorePractical
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Objectives:
Thiscourseisanintroductionto filmappreciation,film
history,filmanalysisandfilmproduction—fictionanddocumentary.

TheStudentsareexposedtofilmmakerslikeSatyajitRay, AdoorGopalakrishnan, AkiraKuro
sawa, IngmarBergmanetc.andskillsarethoughttoappreciatethegreatfilmmakersbystudyingthenua
ncesinstudyingfilms.

Exercise:

Eachfilm,whicharescreenedaretobeappreciatedbythestudentsandthathastobefiledands
ubmittedinformarecordbook. Thiswillbeevaluatedattheendofthesemesterbyavivavoce

The students must submit a record Note (Ant Five Film Review)
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PARTIII

2D Animation— Core Practical
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Objectives:
Thispaperwillcoverthefundamental theoreticalandpracticalaspectsof2D
Animation.Further;thecoursewillimparttechnicalknowhowofoperating2D
Animationsoftwareapplications. Toprovide awell-

roundedandcomprehensivetrainingonAnimation throughlectures,exercisesandapplications

The students are Exposed to:

IntroductiontobasicsofAnimation tools:— Panels/Windows Menu/Sub Menu Bars& Tool
Bars. Creating Project Folders, Setting Project Format — Workspace (The Stage, Timeline,
Panel dock’s, Tools, Properties, Library)- MenuBar — Motion Editor -Importing Files -
Exporting.Before the Practical class students must be made aware of the following topics from
original Examples.

Software — ADOBE FLASH

Exercises:

1. Create two “Title Animation” with appropriate audio for 30 seconds

2. Create 2D Character Animation with a concept of social issues for 45 seconds

(Note: Appropriate RR and Voice Over, if necessary, should be Included)

(Thestudentshavetosubmit Two exercisesasRecordWorkinthedigitalform & Paper Page -Title,
Concept -Synopsis-Two column Script with Photoboard
forPracticalexam,whichwillbeevaluatedbytheExternalExaminer)

The students must submit a record Note and Two 2D Output in DVD
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PARTIII

Basicsof MediaResearch—Core
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Objectives:
Studentswillbeexposedtovariousresearchmethodologies,bothquantitativeandqualitative,

astheyaffectthechangingmedialandscapeanditsevaluation.Studentswillbeexposedtodifferentthe

oreticalparadigmsofmediaresearch. 14L

UNIT I

Theneedandrelevanceofmediaresearch.Responsibilityandinvolvement.Scientificandno

n_
scientificmethod.Stepsinvolvedindesigningaresearchproject.Researchobjectives.Researchprobl
em.Hypothesis. Typesofresearchmethods—Historical,Casestudy, Contentanalysisetc. 121
UNITII

Typesofresearchdesign-
Exploratory,DescriptiveandExperimentation. Meritsanddemeritsofthesemethods.Opinionpolls,
andaudienceresearchandviewershipratings.Protocolsofresearchmethods.  12L

UNITIII
Datacollectionmethods.Primarydataandsecondarydata. Typesofsecondarydata.Surveydata,Obs
ervationdata.Generalaccuracyofdatacollected.Questionnairemethod. Structuredandnon-
structured. Telephoneandpersonalinterviews.Questionnaireconstructionmethods.

121
UNITIV
Sampling. Typesofsample.Random,Cluster,StratifiedSystematic, Probabilityandnon-
probability, Convenience,Judgment,Quotaetc.Samplingproblems.Sampleerror.Choosingasampl
edesign. 121
UNIT V

Preparationandtabulationofcollecteddata, Dataanalysis.Identifyinginterdependencies. Stepsinvol
vedinwritingaresearchpaper/report.Writtenresearchreport.EvaluationoftheResearchprocedure.
10L

References:

1. Hansen,Andresetal., (1998). MassCommunication Research Methods,
MacmillanPressLtd,London.

2. Wimmer,D Rogerand DominickR Joseph, (1991).MassMediaResearch-

Anlintroduction,WadsworthPublishingCompany,California.

Dr.Mercado,CommunicationResearchMethods,UniversityofPhilippines,Manila,1979.

4. PamelaL.AlreckandRobertB.Settle(1985).TheSurveyResearchHandbook, IrwinHomewood
inois.

w
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PARTIII

CommunicationTheories—Core

Objectives:

Tointroduceconcepts,processesandtheoriesofcommunication,tointroducetocommunicati
onandmediaresearch, itsrelevance,methodsandapplication,todevelopunderstandingofDevelopm
entCommunication, itstheoriesandpractices.

UNIT I

Definingandredefiningmasscommunication,Emergenceofscientificperspectiveonmasscommun
ication. 14L

UNITII

TheoriginofsixnormativetheoriesofMedia;Fourtheoriesofpress,DevelopmentaltheoriesandParti

cipatorytheory. 121

UNITHI

Paradigmshiftinmasscommunicationtheory; Twostepflowtheory, Limitedeffectstheories;Selecti
veprocess;Informationflowtheory;FunctionalanalysisapproachandDiffusiontheory. 121
UNITIV

RiseofCultural theoryin Europe,Marxist theories;Neo-Marxism; Political
economytheory;Socialconstructionofreality. Usesandgratificationtheory,MarshallMcLuhan,Ha
roldInnis;Knowledgegap; Agendasetting. 12L

UNIT V

Meaning of Information Technology. Role of Information Technology in Communication.
Latest Trends in Information Technology. Internet, WWW, Social Networking, Future of
Communication with Changing Environment of Information Technology. 10L

References:

1. Masscommunicationtheory: Anintroduction-DenisMcquail

2. Theprocessandeffectsofmasscommunication—WilburSchramm
3. Mean,massagesandmedia—Wilburschramm

4. Theeffectsofmasscommunication—JosephKlapper

5. Masscommunicationtheory—StanleyJ.BaranandDennisK.Davis
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PARTIII

MediaManagement-Core

Objectives:
TogiveformalinstructionsandtrainingtostudentstobefuturemanagersoftheEventindustry.

Sothat,theytechnicalproficiencytoeffectivelyadjust,growandexcelinthefieldofEventManageme
nt.

UNIT |
ManagementinMediaorganization—Structure—natureandprocessofmanagement—

levelsofmanagement—Skills, functionsandmanagementroles. Theoriesofmanagement—
classical,humanrelationships,modernapproachestomanagement.Societalandorganizationalenvir
onment. 14L

UNITII

Productionmanagement-
preproduction,scheduling,budgeting,financing,controlling,production, post-
productionanddelivery. 121

UNITIII

Entrepreneurship—Monopoly,oligopoly.Financialmanagement—
Mediaconvergence,economics.Futureofmediabusiness—
Employmentopportunitiesandstatusofmediaindustry. 12L

UNITIV

Advertisingmanagement-
profit,salesandmarketshareobjectives,settingthebudget, mediaselectionandmediascheduling.
121

UNIT V

Marketing—management—creativityandinnovation—
internalcommunicationandexternalcommunication.Understandingmarketandfactors-
audiences—researchandanalysis,ratings,trendsinmarketingandselling. 10L

References:

1. Blocketal(2001).ManagingintheMedia.FocalPress.

2. AlanB.Albarran,Sylvi(2006).AhandbookofMediamanagementandEconomics—
LawrenceElbaunAssociatePublishers.

3. AndrejvizjakandMaxRiglstter(2003).Mediamanagement,Springer,

4. WilliamjameswillisanddianeB.willis(2006).NewDirectionsinMediaManagement,Routledge

5. AlanB.Albarran(2009).ManagementofElectronicMedia, Wadsworth.
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PARTIII
3D Animation—CorePractical
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Objectives:
Thispaperwillcoverthefundamental theoreticalandpracticalaspectsof3D
Animation.Further;thecoursewillimparttechnicalknowhowofoperating3D
Animationsoftwareapplications. Toprovide awell-

roundedandcomprehensivetrainingonAnimation throughlectures,exercisesandapplications
The students are Exposed to:

Introductiontobasicsofeditingtools: — Panels, Tool Bars & Menus. Creating Project Folders,
Setting Project Format — Importing Files -Exporting

3Ds Max Interface (User Account menu, Workspace selector, Menu Bar, Main Toolbar,
Ribbon, Scene Explorer, Viewport Layouts, Command Panel, Viewports, Status Line and
Prompt line, Coordinate display, Animation & Time controls, Viewport navigation controls
Project Toolbars)

Maya Interface (Toolbox, Menus & Shelves, Channel Box/Attribute Editor/Tool Settings,
Viewport panel, Layers Editor)

Before the Practical class students must be made aware of the following topics from original
Examples.

Software — 3Ds Max/ Maya
Exercises:
1. Animated Logo (15 seconds)
2. 1) A walk through with perfect BG for 30 to 40 seconds
ii) A character or mcc)):jel animation with its environment as BG for 30 — 45 seconds
(Note: Appropriate Music/SFX if necessary, should be Included)
(Thestudentshavetosubmit Two exercisesasRecordWorkinthedigitalform & Paper Page -Title,
Concept -Synopsis-Two column Script with Photoboard

forPracticalexam,whichwillbeevaluatedbytheExternalExaminer)

The students must submit a record Note and Two 3D Output in DVD
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PARTIII

TelevisionCommercialProduction—CorePractical
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Objective:
Studentswillgainanunderstandingoftheskillsnecessarytoproduceinterestingtelevisioncomm
ercialfilms.Studentswillbecomeskilledinexecutingallaspectsofvariousproductions.

Students must be familiar and exposed to basic Video AD Format — Problem Solution Format,
Demonstration Format, Slice of Life Format, Testimonial or Endorsement Format,
Spokesperson or Presenter Format and Musical or Jingle Format — Two Column Script Format
— AD Appeals and Elements (Feature, Benefit, Urgency & Offer) etc. Before the Practical class
students must be made aware of the following topics from original Examples.

Students canwriteTwo-Column scriptsfrom5 existing best televisioncommercials.
Conceptsmaybeforaconsumerproduct,acorporatecompany, forgovernmentsectors,and for
PSA’s

Exercise:

Each student must produce one AD Film as Original Output of Duration 15 — 30 Seconds.
Along with the Visual, Dialogue, Music & SFX must be Included

(Thestudentshavetosubmit one exerciseasRecordWorkinthedigitalform & Paper Page -Title,
Concept -Synopsis- Treatment -Two column Script — Shooting Script — Editing Script — Sound
Script — Production schedule and Budgeting
forPracticalexam,whichwillbeevaluatedbytheExternalExaminer). In addition, the student has to
submit Production Photographsof ADFilmMaking

The student must submit a Record Note, and a Television Commercial Film in DVD
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PARTIII

DocumentaryProduction—CorePractical
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Objective:
Studentswillgainanunderstandingoftheskillsnecessarytoproduceinterestingandcreativedocu
mentaryfilms.Studentswillbecomeskilledinexecutingallaspectsofdocumentaryproduction.

Students must be familiar and exposed to Elements of Documentary — Interviews, Cutaways
(Storytelling emotional cutaway & General Coverage cutaway) — Live Action — Process
Footage — Archive — Graphics — Animation. Importance of Research. Script Writing Formats —
Narration Formats (First Person Narration and Third Person Narration).

During the Practical Class Students canwriteTwo-Column scriptsfrom3 existing best
Documentary Films. Conceptsmaybeaboutenvironmentalissues,Social Issues,
Anyparticularplaceetc. Students must be made aware of the following topics from original
Examples.

Exercise:

Each student must produce one Documentary Film as Original Output of Duration 10 — 20
Minutes. Along with the Visual, Narration (Voice Over), Music & SFX must be Included

(Thestudentshavetosubmit one exerciseasRecordWorkinthedigitalform & Paper Page should
contain Title -Concept -Synopsis- Treatment -Two column Script — Shooting Script — Editing
Script — Narration Script — Production schedule and Budgeting
forPracticalexam,whichwillbeevaluatedbytheExternalExaminer). In addition, the student has to
submit Production PhotographsofDocumentary FilmMaking

The student must submit a Record Note, and a Documentary Film in DVD
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GROUPPROJECT
Short Film Production

Objective:

This course aims at providing hands on experience in short film making. It also aims at
providing hands on experience to produce short films.

Exercise:

Short Film Production (50 External +50 Internal)

Students must be familiar and exposed to Elements of Screenplay — Plot, Theme, Character,
Language or Dialogue, Music or Rhythm, Curiosity, Suspense and Surprise. More number of
short films must be screened for enough exposure and interactions should be done based on
various film elements.

During Class Students can write One-Column scripts (Scene headings, Video Description,
Character Block) from any 5 existing award-winning Short Films. Concepts may be of any
Genre.

(Thestudentshavetosubmit one exerciseasRecordWorkinthedigitalform & Paper Page should
contain Title-Concept -Synopsis- Treatment -One-column Script — Shooting Script — Editing
Script — Sound Script — Production schedule and Budgeting
forPracticalexam,whichwillbeevaluatedbytheExternalExaminer). In addition, the student has
to submit Production PhotographsofShort FilmMaking

Agroupofstudents(5Max)shouldcomeupwithaShort-
film(5to10minutes). TheplanshouldbepresentedtotheHOD/FacultyIn-
chargeatthebeginningofSixthsemester.

The student must submit a Record Note (individually), and a Short Film in DVD
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